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Unforgettable Summer: Creating Memories, Travel 
Fun 

The Sport of Mo

N

July/A

Finally, summer is here. It is hot. The days are long and golden. 
And once again you have the opportunity to create unforgettable 
memories of a life-time. Memories that your whole family can enjoy 
when it is cold and rainy outside. If there is one thing my entire 
family loves, it is going back through the travel journals and 
remembering the wonderful experiences we have created together. 
This month, we share with you ideas for creating unforgettable 
memories - travel journals, diaries and more.  
 
We are thrilled to announce that Sport of Motherhood's "Hitting 
Walls and Bouncing Back" won Best Live Show at the 2006 
Hometown Video Festival - a nationwide juried show of community 
TV programs. Click here for details.  
 
Speaker Events: July 1, 10-11 am. Santa Fe, NM: Mothering 
Magazine Library. FREE. Click here for details. Aug 1, Portland, 
Maine: Childrens Museum of Maine. FREE. Click here for details.  
 
July/August TV Show: Tuesdays at 3:30 pm, Channel 15 in 
Mountain View, Los Altos and Cupertino and Tuesday, Wednesday, 
Thursday and Saturday on Channel 30 in Palo Alto, East Palo Alto, 
Menlo Park, Atherton, Woodside and Stanford. Click here for 
complete TV schedule. 
 
Our July/August sponsors are Curves at South Palo Alto , 
lucy activewear and Christine Leffler, Massage Therapist. Scroll 
down for special offers only for Sport of Motherhood!  
 
Our monthly column for entrepreneurs "I Love What I Do, 
But How Do I Make Money?" addresses different aspects of 
running a business and managing a family. This month's focus is on 
building your unique strengths and finding the target customers.  
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Unforgettable Memories: Travel Journals
 

by Genevieve Hutcheson 
Butcher 
 
Keep a Trip Journal. For 
longer summer trips, kids can 
bring a large spiral-bound trip 
journal in which they can write, 
color and glue museum stubs, 
brochures, local maps and 
postcards picked up from 
various sights. A little prep time
beforehand goes a long way. 
FYI: This journal is meant to be 
banged around and will get 
well-worn-- unlike a Creative 

Travel Fun 

I always find out that you can do a lot wit
at hand, even when traveling.  
Use Recyclables to build a:  
 
Town – Use boxes to build a home with 
rooms. Cut out windows, doors and balco
With tissue paper, create flowers, rivers a
Add string for pulleys and hatches.  
 
Doll House – Make houses out of boxes
cover with paper bags or construction pap
paint. Make furniture out of cardboard an
use clothespins, fabric and yarn to make d
Pillows can be made from cotton balls an
out of aluminum foil. 
 
Space ship – Get a large box or a refrige
from a store. Cut windows, add cone, etc 
cardboard and duct tape or packaging tap
with poster paints or spray paint silver. V
 
Junkyard War – A popular event with
kids. Spend the day making buildings, tow
armor using recyclables, masking tape an
tape. Then stage a battle.  
 
Create a:  
 
Card game -create your own deck of car
your own design on back.  
 
Board game – create own game (“Kido
Create your own game or a take-off on an
game such as our version of Monopoly th
called “Kidopoly.” Brainstorm the kind of
paper. You can have multiple discussions
the road or at the dinner table re. what m
rules, sound strategies, etc. Write down r
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Memories Album, which can be 
an intimidating project that requires more of your supervision. So give it a shot and 
help your kids understand what they actually did do and learn this summer.  
 
Download maps from the Internet or make multiple copies out of atlas. Help kids 
get oriented - it is ideal to have a global map in the front of the journal for easy 
reference.  
 
Continental and local maps are great for tracking your travel route. Add a new 
map for each destination. The kids can draw your travel route on the map and write 
directions for major turns. Write directions on bottom using N, S, W, E key. They can
color maps too.  
 
Collect postcards, brochures, pressed flowers. This becomes a scavenger hunt for 
all! At each destination point, find a few postcards that have the pics of your favorite 
sites or miniature comical maps of the area. No need to wait for pictures to be 
developed. These journals work because of their immediacy. If the kids wait until 
they get home to develop pictures, they are less likely to stay on task.  
 
You can secure pressed flowers, a favorite shell or flat pebble, arrowheads, 
feathers, or other objects onto pages with clear packaging tape. Tape a booklet about 
a historical site or local legend into the back of the journal so that the kids can refer 
to the information in context (and it does not get lost in a bookshelf in the house). 
Include a local bird- watching guide or sea shell identification guide so that kids can 
keep coming back and learning from the material. Be sure to glue in the hand-made 
bake- sale or lemonade stand sign, part of some artwork, or an in situ grave rubbing.  
 
If your kids are small, you can write their thoughts in a journal, but make sure you 
get their own word, when possible. Pick out a highlight of museum or hike, etc.  
 
Older Kids can help younger ones with journals or keep their own drawing journal, 
or a scrapbook journal. Older kids can also be in charge of expenditures of the day 
and track the daily travel budget. Have them include this in their “journals.”  
 
Brochures have additional materials that kids might not understand until they are 
older. Include them anyway. This is learning in context. As they go back through 
journals later on, they will appreciate the knowledge in a different way.  

Allergy Kids - Keeping Kids Safe 
Scrambled Eggs Almost Killed My 9-mo Old  
By Robyn O'Brien  
 
Little did I know that my fourth child had a life threatening 
food allergy, but what I was about to learn changed my life.  
 
Almost 5 million American children have a food allergy. For 
these kids, eating a trace amount of peanut, egg, dairy, 
shellfish, wheat or tree nuts (like almonds) could kill them.  
 
We’re not talking food sensitivity – this isn’t about stomach 
aches and bad behavior.  
 
Food allergies cause your body’s immune system to act out on itself. A child with a 
food allergy sees nuts, eggs, dairy, wheat and other foods as a threat to its system. 
The body’s response can vary from hives and itching, to vomiting, to anaphylactic 
shock. Anaphylactic shock is when every system and organ in the body stops working 
– the child’s lungs and airways close, his organs shut down.  
 

Click here to continue reading

I Love What I Do, But How Do I Make Money?
 

I Can Solve This Problem 
by Daniella Russo 
 
You have started your business. You 
know what you do better than anyone 
else. Now, you must understand who will 
benefit the most from your skill. This is 
one of the most overlooked steps in every 

startup, in every business - large and small.  
 

Our Sponsors  

Make your own cards out of construction
Make your game board by cutting up and
a soda pop or cereal box with constructio
Design your own game pieces or use mini
animals or figurines from a toy store. Lat
copy the board, cards and laminate. You c
this at any copy center or Fed Ex Kinkos.
extra copy to give to a special friend for th
holidays.  
 
Travel Placemat – Make a collage of c
from local magazines, brochures, and uni
beverage or food labels, such as “Nantuck
Nectars” if in Nantucket or something to 
lobsters if in Maine. Add some artwork, b
grave rubbings or nature rubbings (can p
over a tombstone image or leaf and rub a
on paper to create relief image). Lay on to
construction paper or Canson Art paper. 
 
Scavenger Hunt – Get to know your va
spot. Great for all ages or older kids can c
younger ones.  
 
Balloon Jungle – easy and compact. B
some long, skinny balloons and a few pum
string and tape. These are easy to find in 
section at stores like Target and Walmart
through KLUTZ toys.  

Quick Links... 

I Love What I Do, But How Do I Make M

lucy active wear, apparel and accesories  

Gen's Blog  

Calendar: TV Show, Speaker Events, Boo
Dates  

Allergy Kids - Keeping Kids Safe  

Mothering Magazine  

Homes Redefined  

Children's Museum of Maine  
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Just think, how many times you have looked at a cool gadget at the 
Sharper Image, enjoying its beautiful design and wondering who on 
earth will ever need that. Stores like the Sharper Image create a 
whole brand around unique and unusual products. If you are not in 
the business of unusual and one-of- a-kind products, you must 
focus on understanding your customers - people your product can 
help.  
 
Find a large group of people who will benefit from your skill or the 
product. These are your target customers. They represent your 
target market. Chances are, you already know who they are: you 
were thinking of them when you developed your idea into a product 
or service.  

Click here to continue reading

It Is Summertime: Freshen Up Your House 
b y Jennifer Duchene 
Founder of Homes Redefined 
 
Thinking about curb appeal?  
A new coat of paint can do wonders. Start with a 
color that matches your home style, something 
with wit and personality. Don't be afraid of 
color. Embrace it. Color brings light and energy 
and beauty to your home. 
 
Remember, the front door is a key element 
and should be treated as such.  
Find an inexpensive container for plants 
around your front door. Concrete cylinders make a fabulous statement. A new 
knocker to match your outdoor lights. Is that old fence sagging? Prop it up by 
driving supports into a hole in the ground, at least two feet deep, add cement to hold 
it. Finally, add a fabulous number. Go bold. Pick out a large wooden or metal 
number. Spray paint in a complimentary color, or make your own out of twisted 
metal hangers, or clay.  
 
Plant some vines to soften the fence. See the plants as a layer of design, to soften 
or color an area. The possibilities are endless.  
 
Determine the style you want, and use that as a guideline to achieve your unique 
look. Think of your home's face to the street as a painting.  
 
Balance, focus & scale.  

  
 

 
Activewear and accessories  

Marketing | We Know How  
 

Your home. Redefined.  
 
 

Join our mailing list! 

 Join

email: gen@sportofmotherhood.com  
phone: 415.244.7009  
web: http://www.sportofmotherhood.com  

 

One week 
free

A special offer for Sport of Motherhood members. 
 
Curves, South Palo Alto. 
Come try one week free at Curves, South Palo Alto. Address 4117 El Camino Real, Palo Alto. P
(650) 320- 8364. Bring in this coupon now thru August 31st.  

Contact us for more inform

Offer Expires: August 31, 2006  
 

Save $20 
A special offer for Sport of Motherhood members.  
 
lucy activewear.  
On purchases of $80 or more, when you shop at lucy between May 29 - August 30. Offer availab
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at lucy price merchandise only. Bring coupon into stores to redeem offer. To shop online use coupon 06
during checkout.  

To shop online and for store locations clic

Offer Expires: June 28, 2006  
 

$10 off Your 
First Massage

A special offer for Sport of Motherhood members.  
 
Massage Therapy. 
Is one of your personal goals better self care? What better way to nurture yourself th
massage? Relax with a Swedish Oil massage or help tired muscles recover with a Spo
Massage. Contact Christine Leffler at (650) 906-2616  

 

Forward email 
 

 
This email was sent to sportofmotherhood@yahoo.com, by gen@sportofmotherhood.com 
Update Profile/Email Address | Instant removal with SafeUnsubscribe™ | Privacy Policy. 

Powered by 

 
 

Sport of Motherhood | 3353 Emerson Street | Palo Alto, CA | CA | 94306 
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Jump Start Your Business Launchpad

 

   

 

  Jump Start Your Business 2006  

 

Ten Steps To Jump Starting Your Business  

by Daniella Russo

May | June | July | September

 
So you have decided to do it. Months of planning, sleepless nights, 

hesitation and encouragement from family and friends - and now you are 

ready. Where do you go from here? 

Here are the top ten steps successful entrepreneurs make on their way to 

starting and growing their businesses.

1. Harness your passion   You know what it is. Do not trade it for 

someone else's idea. Ask yourself: What do you love? What do you know 

how to do best? What are you good at? Better than anyone else? This is 

the area where you can start a business. Remember to ask this question 

even after you have launched the business. This is the best way to get out 

of hesitation and second thoughts. Do what you love and do it better than 

anyone else.

2. Understand your value  Being great at something is not enough. 

You need to find a large group of people who can benefit from your skill or 

the product you create.   These people are your target customers. Chances 

are, you already know who they are. Do not think of them as individuals, 

but rather as representing groups - moms,  dads, working moms, 

pharmacists, florists etc.   Be very careful not to "fall in love" with your 

product. Instead, carefully think about why each of your target customers 

would choose your skill or product. Convenience, price, novelty - all are 

possible and all good value propositions.

3. Understand your customer   Be very thorough in understanding 

your target customers. Where do they shop? What other products do they 

like? What is their price range? What magazines do they read? Do they 

have children? Are they married or single? Each of these answers will offer 

a valuable insight that begins to shape your marketing and advertising 

strategy. Your choice of advertising media, your pricing structure, your 

packaging decisions - all of these decisions depend on who your target 
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Jump Start Your Business Launchpad

customer is.

4. Understand your competition   Before you begin spending money 

on advertising, web site design and physical presence, carefully research 

the competition. How do they reach their customers? Where do they 

advertise? Is it working for them? What is their pricing model? How 

successful are they? Ask. Read. Ask again.

5. Protect yourself   Now you have a pretty good idea of what you will 

do, who your customers are, how you will take your idea to market. Take 

steps to protect your intellectual property. Write down your idea, keep 

dated notes in your business journal and stop talking about it, until you 

actually launch your business.

6. Craft your image   You must be careful here. Your image introduces 

you to the world when you are not around. Your logo, your choice of 

colors, your choice of words - they all create the composite image of your 

business. And that image must appeal to your targets customers. 

Remember, your image will continue to build after you launch your 

business. Customer references, happy quotes, word of mouth, your blog 

are all facets of the complex nature of your business. 

7. Set your PPPs   You are almost ready. Now you need to figure out 

the three Ps of marketing: pricing, positioning and packaging. Each of 

them feeds into the other and they all are affected by your knowledge of 

your target customers and target market. Your pricing must reflect what 

your customers will pay, not what your product or service costs. If there is 

a big discrepancy, you must revisit your business model. Positioning is how 

you speak of your business, your image and your value and how you 

communicate them.  Packaging and presentation are absolutely essential 

to your business image. Every product or service is packaged - in your 

advertising, on the web site or in a physical box. 

8. Become available   You know your value. You know your customer. 

Now you need to make sure they know about you! It is not as simple as it 

sounds. Develop an advertising strategy that is smart and effective. It 

includes every aspect of your physical presence (windows dressing and 

aesthetics), your online presence (web site) and your professional look 

(business cards, mailing address, telephone). If you are running a home-

based or web-based business, carefully consider the choice of domain 

name and e-mail address, as well as which phone number and street 

address to use. The best way to stay professional and protect your privacy 

is a dedicated phone line for your business, as well as a mailbox address. 

It is too early at this stage to invest in a fancy logo, pricey stationery or 

web site. Chances are your decisions will change within the first six months 

of business, so save your money.
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Jump Start Your Business Launchpad

9. Execute, execute, execute   Now you just have to do it. It is a 

simple as that. No hesitation, no doubts, sheer perseverance and 

execution. Write up your plan, break it up in smaller chunks and begin 

work. There will be days with serious doubts, there will be days with huge 

successes. Do not get distracted. Keep going until you complete your first 

major milestone. This is the time to come up for air, look at your workload 

and accomplishments. If you are not breathless yet, you are not working 

hard enough.

10. Have no fear  Fear of failure is the worst companion for your 

venture. Choose to look at it as a new and positive experience. It will be a 

learning experience, regardless of the final outcome. Launching the 

business is a huge success in of itself. You can do it.

----------------------------------------------------------------------

Daniella Russo is the CEO  of Mindzone, Inc. Since 1999 Mindzone has 

helped businesses reduce time to revenue, launch their brands and create 

successful marketing strategies. To find out how Mindzone can propel your 

business or idea into the marketplace, drop us a line at info@mindzone.

com.
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Sport of Motherhood 

Friday, February 24, 2006

Welcome to the Sport of Motherhood Blog! 

Dear friends,

please join me in this online discussion on topics related to parenting, motherhood and 

raising a family. Feel free to visit my web site www.sportofmotherhood.com.

Gen

posted by Gen @ 10:42 AM

  36 comments   
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About Me

Name:

Genevieve Butcher 

Location:

United States 
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View my complete profile 

Previous Posts

●     Welcome to the Sport of Motherhood Blog!

Archives
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